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Mid-October 2025 Highlights

Here are the top stories from Oct 1-20, 2025:

SEARCH ENGINE

Recent Stories Worth a Look

e Google added a PAA dropdown like appearance to Sponsored Results

o Batter UP: as The UK Courts Take a Swing At Google

e Bing add data-NoSnippet Support for Search and Al Answers

e We will likely hear much more about about age restrictions with social and search services

e Microsoft introduces New Bing Places for Business

e An indepth view of a Beyond Marketing: The Cross-Functional Blueprint That Turns Search into Strategy by FindLaw's Jason Kilgore
e Google Changed how to Block sites in AdSense works

e Every major news outlet ran a story about How to add us as a preferred source on Google

e Ann Smarty weighs in on hugely important SEO item: How to build topical Authority

e Microsoft shares about Optimizing Your Content for Inclusion in AI Search Answers

Top Read Stories on SearchEngineWorld of the last month: —

MARKETING
e We asked many in the social community : Is GEO Real?
e Does Buying Clicks Actually Improve Google Rankings? We put it to the test by Andre Alpar

o Is your site Ready for Agents? - brace yourself they are coming WEAR ‘EM
e Top story of last month: What is the Common Crawl Database? DOWN
MARKETING™
Recent Top WebmasterWorld SEO Community Discussions FREE 40+
PAGE GUIDE
Webmaster OCT Google update thread. That we are calling "The Great Decline". TO

COMPOUNDING

World.com* Google Crawled and Not Indexed is a growing refrain webmasters are talking about all over the web. RESULTS

e Webmasters are frustrated trying to get non-spam emails past Googles Gmail Spam Filters
e AdSense Oct: The monthly AdSense post on WebmasterWorld discuss.

New E-Book From our Sponsor

A big welcome to our new ClickLife, SearchEngineWorld, Pubcon, and WebmasterWorld sponsor, Brick Marketing!

About: Brick Marketing is a Boston-based B2B digital marketing agency that helps mid-sized companies grow through
personalized, goal-aligned strategies.

Thank you to Nick Stamoulis and the team at BrickMarketing for jumping on board.

Brick Marketing also just released their new free E-Book Wear 'Em Down Marketing' Strategy Book

Pubcon News

Still a few shirts left - at the right.

We announced in our Facebook Group, that our next event will be next spring.

r=) PUBCON

NewsRaid and PHD Software

Slowly bringing this back online. Have a look, and let us know if we can help. Also, put this public for the first time in 10
years...

Until next time, keep innovating and adapting, the only constant in this industry is change. See you soon.

You run Inlinks? We have a new plugin for you that addresses a major need. %';%:in Links

WordPress Sync!
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